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Post Show Report 2011

26t - 28t October 2011
The Prince Park Tower Tokyo Hotel

The 3" Interactive Digital Marketing Conference

Organized by




adtechtokyo
2011 Fact Sheet *
@ ©
Date/ @26 28t October 2011 o 4
Venue / | :The Prince Park Tower Tokyo Hotel @
Total No. of Attendees /™ « 11,856 (unique: 7,428)
No. of Speakers / 147
No. of Exhibitors /1 104
No. of Sponsors / 20
Summary
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Business Type / o °°
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Online Publisher / Media _ 2010 2011
] / Others
- 578 1212
¥
Solution Provider 838 1564
g /
) Brand / Advertiser 622 1367
Advertising / Marketing Agency
[~ /
Investor / Financial Research
Seniority / @
3% 2 = I /
President / Owner / CEO / Corporate Management Level
%]
Manager Level
%]
Executive Director Level
¥ r
Director Level
ui /
Employee

¥ / Others
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Role in Advertising Purchase /
N - |71 b
o / Approval [~ / Plan Design
i / Purchasing ¥ / Planning Proposal
X / Evaluation o / Research Analysis

Mo /Not Involved
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