adftech tokyo

September 2 - 3, 2009
The Prince Park Tower Tokyo

2009 Show Report

2009F9H2-3H. 7 Ry INRRTHFMESNZ L. 2BEDOXEE
EEI3,170 & ETEEFUVWERERRDFE L. BRETIE HER

144, HEH264N U—EXZER - BNALELZ. =520 A5+« 77 - )
—bhF—11%t, 7YSIT—->3> - )= b F—T7EHERDOBR— hZZ(FDZEN
TEFEUR, TUTARHCT7 LR TIE 11420RE—H—(CEEEEFH U,
KLR— B EDSNIET—HZIREL. AR SENEBEBOREE. BFE
JBEFUREREZFEDLEEDTIENET.

Breakdown of attendees at ad:tech Tokyo 2009
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By Role in Advertising Purchase

By Seniority
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Reach out to this high quality
audience in 2010!

Contact us to find out more:

Paul Beckley - Vice President
paul@ad-tech.com
+65 6513 0610
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info@adtech.co-site.jp

Association Partners
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International
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PR & Media Coverage
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