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Social networking is in trendy now!
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http://rd.nicovideo.jp/cc/logo/top
http://www.nifty.com/
http://www2.2ch.net/2ch.html
http://www.goo.ne.jp/
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“Looking like no others” is the Value
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How have we survived “ Search engine period” for last10 yvears
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Difference between Honda and others in 2010
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Roles expected by Triple media
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Roles expected by Triple media
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http://www.nikkei.com/
http://www.yahoo.co.jp/_ylh=X3oDMTB0NWxnaGxsBF9TAzIwNzcyOTYyNjUEdGlkAzEyBHRtcGwDZ2Ex/r/mlg
http://www.cocacola.co.jp/
http://www.honda.co.jp/corporate/
http://r.tabelog.com/
http://www.suntory.co.jp/index.html
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Triple media X Triple screen
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Handling various terminal screen respectively is irrational.
—Simplifying by 3media X 3screen strategy
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Don’t be harassed by individual “device”
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What triggered the decision of when car purchase?
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Internet is No1 media decision maker for purchasing a car.
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All “real” things are exchanged “virtual”’=speedy, cheap and delicious in communication area
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Growing viewers of Honda’s corporate website equals to those
Newspapers and small TV companies.
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when they purchase a car
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What percentage of people use Honda’s website
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“good customers community” is 59 kinds and 5million
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“Trust” will be the key in interactive
internet world in the future

N
@®O0ne has to offer values surpassing the
@relation with customers is business expectations
“Fair’ treatment become important @®O0ne has to keep a promise
@A webmaster is a representative of customers @®Do not make a promise which can not be kept
@A tie is hard to get by, easy to break. @All should be treated with sincerity
—Nothing can be perfect “Best effort” will do
Backbone of a brand is trust

Capability of dealing with astronomy of numbers customers by a website
=Risk of having too many contai\ct points

v
@ All the information should be converted to www.honda.co.jp —
No .jp domain, no campaign sites
@Promote disclosure «News, archive of past 35 years
@ Can not control posts by website users«—No blogs nor BBS
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