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Lead Generation and Customer Loyalty Strategies
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Self-introduction
Hideki Asahi

Manager,
Advertising Division, Customer Relationship Management Division,
NEC Corporation.

| am in charge of strategic planning of advertising,
media engagement and web promotion including own website, online PR and
social media for NEC.
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NEC's structure for promoting Customer Relationship Management
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Customer Relationship Management Division:

Lead Nurturing , CRM/SFA, Event, Exhibition and User’s Association etc,.
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Advertising Division:
Advertisement strategy, domestic and international ad, Web Marketing etc,. ))
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Division of roles, Cooperation between Sales Division and CRM Division
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Visualization of the sales process

Visualization of sales leads
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Visualization of customers
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Business Leaders Square
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Business Information Web Site “Wisdom”
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Communicating with members through useful information for business:
\_ Management, IT, marketing etc,. y
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g e : Building relationships with customers
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Strengthen relationships with customers
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Currently 50 million members
http:/ /www.blwisdom.com/ Free Registration
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Main Contents for NEC’s Lead Generation
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e-Seminars;

Contents for stimulating buying motivation and creating proposal opportunity
\ through participation.
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e-Assesment:

Contents for creating proposal opportunity through understanding prospective
\ customer’s condition and problems /
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Streamlining sales supports and discovery of opportunities for business talk
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Visualization
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Analysis+Use
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Sales Leads Market Analysis Customer Analysis
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'MIP: Marketing Innovation Platform
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Sales leads nurturing
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Repeated measures lead to accurate prospects
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Empowered by Innovation

NEC




