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THE LAST MESSAGE
Managing the huge fan community for the filnutizaruTHE LAST MESSAGE"
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Web promotions are now vital for film advertisement.
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a long promotion span
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bridging the mediaand on  -site events.
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making fans, and motivating them to come to the theaters
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The Umizaru website has been running continuously since the first film's release in 2004.
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THE LAST MESSAGE
Points of managing the huge fan community for the fildmizaruTHE LAST MESSAGE"
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UMIZARU EVGLUTION

HERBEOBGRA A-DVERBREVETY.
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July- September, 2005 :
May 6th, 2006 booffice

sales: 7.1 hillion
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The first Japanese film to be shown in 3D.
Screened in 467 screens nationwide.
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Went on screen September 18th.

Over a million ticket sales in four days.
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4,012,783 tickets sold, 6,016,949,020

box - office sales, within 24 days of opening.
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Over 4.5 million tickets sold,
over billion in sales so far (October 12th).
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Supporter's Blog Top Page

Staff blog

The staff send out information Fans exchange mformatlon natlonW|de Basic information of the film
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The Umizaru website is designed not by hierarchies,
but in a way that fans can access their fan pages directly from the top page.


http://www.umizaru.jp

"Imatsubu’ (now-tweets)

The cast's redime information
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"Kuchikomigrapevine)square"

Linked with social medias
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The Umizaru website is designed not by hierarchies,
but in a way that fans can access their fan pages directly from the top page.
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