
THE LAST MESSAGE 
Managing the huge fan community for the film "UmizaruTHE LAST MESSAGE" 



ὗ̟ǲ ǒǢǱǋȤȥɔɕɫɠɶȵɥɱ
Web promotions are now vital for film advertisement. 

ƨ ǵɕɫɠɶȵɥɱ
a long promotion span

ƨɜȷ Ҳǯ᷂ʣ ǵ Ǟ☻
bridging the media and on - site events.

ƨɓȟɱ̸ȑǯҲᴣҘ
making fans, and motivating them to come to the theaters 

ǵȳȢɆǶ2004 ₴ǵ ʝ̸
Џ ► ǒȐ ᷀ȅǮ ᵣǞ ǘǭǋȒ

The Umizaru website has been running continuously since the first film's release in 2004. 

З



THE LAST MESSAGE 
Points of managing the huge fan community for the film "UmizaruTHE LAST MESSAGE" 

2004 12
"Umizaru"(film) June 12th, 2004

2005
"UmizaruEvolution"(TVdrama) 

July - September, 2005 

2006
71

"UmizaruLIMIT OF LOVE"(film)
May 6th, 2006 box-office

sales: 7.1 billion 



ƞ ѧǵ D̸ᴜ
Ћᶮ467 ȷȭɨɶɱǮᾏў
The first Japanese film to be shown in 3D.
Screened in 467 screens nationwide. 

ƞ9 18 Џ
4 Ǯ ὖҲᴣ100 ʠ˲ș
Went on screen September 18th.
Over a million ticket sales in four days. 

ƞЏ ♥24 Ǯ Ҳᴣ401 ʠ2783 ˲
֛60 Ϥ1694 ʠ9020 Л

4,012,783 tickets sold, 6,016,949,020
box - office sales, within 24 days of opening. 

ƞ10 25 450 ʠ˲Ҳᴣ ֛70 Ϥ
Over 4.5 million tickets sold, 
over billion in sales so far (October 12th). 



Staff blog

The staff send out information

Supporter's Blog

Fans exchange information nationwide 

Top Page 
”

Basic information of the film

ƨ ȱɝɉɄȡǵȱɱɄɱɂǶ ῁ǮǶǱǖ ʦ↓ǵ ǜǮ
The Umizaru website is designed not by hierarchies, 

but in a way that fans can access their fan pages directly from the top page.

http://www.umizaru.jp


"Imatsubu" (now-tweets) 

The cast's real-time information 

"Kuchikomi(grapevine)-square" 

Linked with social medias

ƨ ȱɝɉɄȡǵȱɱɄɱɂǶ ῁ǮǶǱǖ ʦ↓ǵ ǜǮ
The Umizaru website is designed not by hierarchies, 

but in a way that fans can access their fan pages directly from the top page.



ȳȢɆ ᵣǵɛȢɱɆ
Points of managing the website. 

ƨɓȟɱǲǱǪǭȉȐǍƳ
Making fans.

ƨ֓қї Ȓḹș ͑ǞǭǋǖƳ
Providing places and chances to participate.

ƨ ǵ ḸǶǚǚǲǉȒǚǯƳ
Always updating the newest information.

ƨɓȟɱǯǯȉǲ̸ǪǭǋǖƳ
Teaming up with the fans. 


