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Next Generation Ad Solution
New Trends of Targeting Customers Using Ad Networks
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Comments and Questions to #adtechtokyo #D6
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Display Advertising Technology Landscape

Dynamic Environment Ripe for Consolidation
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@ Using Ad Networks
[Reason] Advertising to small, but quality web sites.

[Results] Moderate acquisition at reasonable price with CPC
@ Using Ad Solutions (Ad Retargeting)

[Reason] Encourage visitors with high conversion rate to revisit site

[Results] Brought back customers to site and activated their sales
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Challenges for Ad Networks from Advertiser Standpoint

@ EXEPDATE @® Not enough education and
promotion
® TS5y vy HR @® Transparency

O %0y TFSAT7UR [1 Corporate compliance

@1 H—Rk& @ User protection
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Business Development
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