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Digital signage viewed from mobile network operator

as a interactive platform

as a platform for distributing content 4;’;55;7
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occational change/control of cross-media (PAN)

distributed contents - : : :
Interaction as a tool of conducting to signeage
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marketing value capable of being created by mobile phone and digital signeage
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possible use of individual attributions/likes and tastes which can have and hold on mobile phone’s side
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"draw attention to signage” with both mobile phone and signage
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pushing consumption with information acquisition to mobile phone
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transmit information from mobile phone to signage
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putting mobile network to practical use
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in consequence, there is a possibility of pushing final choice at the point of consumption
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inform people approaching
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future vision; progressive approach

Lax/k(recommend) 1291k (insight)

2 # (recognition) —PE X% (sending customers) —Paﬁél;‘fgg(attitude change)
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draw attention to signage with both creating value for “you, being last appeal of brand/value at the
mobile phone and signage based here now” (facilitating nearer point of consumption
on registered or GPS information detention, brand appeal ) ( pushing consumption )
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