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How to Optimize Search Campaigns
with Social Listening
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How to understand
searchers’ intent...?
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“Today, marketer’s job is to find consumers’
demand; i.e. both marketers and consumers are
basically looking for same things.”

- Masakazu Yamazaki (1984 )
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How is social media changing ways
of doing marketing research...?
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Matrix of next-gen research
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Community Panels Words of Mouth
Gamification Network Analysis

Listening
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Questionnaire Survey N Search Log
Interviews Ethnography
Panel Data Neuroscience
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How will search engines
Incorporate social signals in
their ranking algorithm...?
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How are US marketers leverage
their findings from social ads to
optimize search campaigns...?
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Facebook CPA drops 43% YoY

test begin

Paid Search CPA

Facebook Ads Impression
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