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Building the customer’s Social Footprint

Cookie=24601

Rinse and
Repeat

Regular web site browser
Recently looked at green widgets

@Brainylanie browses, but does not buy
Tweets sneak preview
link, opened by 25

friends

Gets an email
invitation with®
social link,
shares this via
Twitter
Jane, tweets

about
#GreenWidget

@Brainylanie
Following 53
Followed by 152

Twitter handle appended through

third party
© 2011 IBM Corpo

Comes to the web site, gets a cookie,

enters email for the
confirmation and

Facebook ID=01810
210 Facebook friends

Born in Houston, TX
Gadget’s Galore Fan

Email =jane@brainyjanie.com

Cookie 224601 Email and cookie are

tied together

Open rate: 73%
Click-through rate: 5%

Receives email with
personal URL, and clicks
through to the web site.

Connections made between:
=  Cookie and Email
=  House Hold and Cookie

makes purchase and * Email and House Hold

address for shippin
Pping Facebook ID

And cookie tied together
Ioves her product

so much she
becomes fan on
Facebook.

Channel ID
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Visitor lands on www.coremetricsworld.com

Enter the World of
Online Marketing Optimization
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o White papers. Guides. Webinars. Videos. @metn’:s
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. Visit Corometrics Gallery Now >

Stocks Pare Losses — Buying Opportunity?

Published: Friday, 16 Apr 2010 | 343 PMET T TedSee (=) (@

S
i White papers. Guides.
Webinars. Videos.

Ning ciscipbines that can help immediately
boost your aning markating results.

Stocks parad their losses Friday s some tradars saw the seloff that resultad
from SEC charges against Gokdman Sachs for sacurities fraud as 8 buying

oppartunty.
Visit Coremetrics
MAJOR U.S. INDEXES o Gallory Now >
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Tha Dow was down 3bout 100 ponts in 3ftemoon tradng, after beng down
mora than 100 points aarier. The S&P 500 lost mora than 1 parcent but
remained below 1,200, And the CBOE volatility index, widely considered the
best gauge of fear in the market, was around 18, after shooting Lp to neady
20 earker.
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