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Introduction (from Moderator)
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1990s 2000s 2010s

(Directory) Yahoo! 4 A
(Crawler-based) Google

Microsoft ?

(Live Search/Bing)
(UGC)

)
(SNS) Facebook
Twitter
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from Search Engine/Ad Platform
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Consumers Trust People They Know

90 * 71%

Say reviews from
family members or friends
influence purchase decisions

Of consumers online
trust recommendations
from people they know

source: Econsultancy 2009/7, Harris Interactive 2010/6
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Social Media and Search Synergy

46% of consumers who use social media in
the purchase pathway are driven to use search Social Medi
to expand their knowledge about their likely purchase. oclal iviedia

Google gi]

_________ (CGM,SNS)

A N0/
vyu

40% of consumers who use search in their path to purchase are
motivated to use social media to complete their decision

source: GroupM Search 2011/2
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Information behavior of consumers from Google query trend(2010-2011)

WOM Review

+145% PC +60% PC
+241%(Mob) +117%(Mob)

Recommend

+69% PC
+421%(Mob)

+102% PC
+400%(Mob)

source: Google Internal
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Information/Purchase Process in Social era

Stimulus Information Buy Share




ad‘tech tokyo

The number of queries is rapidly increasing
2011

600

1

* Increase in Hi-end device/users
* Increase in searches per person 2010

730

oY 730% oY 600%
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Brand Management in uncontrollable age

Ve
1 .' Advanced Search
GO L-’S[e War?.a!r Praferances

Search: @ the web O pages from the Uk

Web

Ryanair.corm - Book your cheap fight, hotels, car rental with ...

The low Fares Airline. Ryanair offers cheap flight to over 145 destinations thronghout Europe.
Book your cheap nyanair flights on Ryanair com. B Show stock quote for BYAAY

wiiwr. yanair. com/ - 102k -

YWhere Ve Fly Travel Guestions

Flights Live Flight Information
15.00Beziers Cap d"Angde Contact Customer Services
Timetables Lowest Fares Guarantes

Ryanair.com - Where YWWe Fly

Ryanair.com - The Low Fares Airline, cheap flights from Europe, UK and ... Use of this site
is subject to the Ryanair.com Terms and Conditions. ...

whinw. ryanair. corn/site/EN/dests php?flash=chk - 86k - Cached - Similar pages

Ryanair fuel ration angers pilots - Times Online

31 Aug 2005 ... Ryanair pilots have denounced as "insane” attempts to pressurise them into
flying with less fuel by imposing a cap on their safety reserves.

business.timesonline. co.uk/ol/businessfindustry_sectars/transport/articledB41399 . ece -
Similar pages

News results for ryanair
[ Terror in sky as Ryanair plane suffers tail strike'- 5 hours ago

the plane struck the runway during take-off. ...
; Belfast Telegraph - 29 related aricles »
BBC News Ryanair cancels Edinburgh flights - BEC Mews - B5 related articles »
Ryanair wins right to challenge Knock-Dublin route subsidy - Forbes - 2 related articles »

Byanair - Wikipedia, the free encyclopedia

Ryanair (ISECQ: RYA, LSE: RYA, NASDAR: RYAAY) is an Irish aidine with headguarters in
Dublin and its biggest operational base at London Stansted Airport in ...

en.wikipedia orgfwiki/Ryanair - 201k - Cached - Similar pages

Ryanair Campaign

Gives observations and axpariances relating to Ryawnair. Includes copiss of corrszpondanca,
press articles and advice on reporting problems.
wiw. ryanaircampaign.org - 2k - Cached - Similar pages

hostelworld com

... Balaton€10 / £8; Tallinn&7 £ £6; Ljubljana&13 7 £11. Prices quoted are based on persons
sharing and may vary. Hostels in Ryanair destinations ...

woiew. hostelworld. cornfryanair/ - 67k - Cached - Similar pages

- ; : . 4
Passengers told of their terrar on board a Ryanair flight which lost cabin pressure after pa

Shows what the brand is saying

e N
Ryanair.corm - Book your cheap flight, hotels, car rental with ...
The low Fares Airline. Ryanair offers cheap flight to over 145 destinations throughout Europe.
Book your cheap ryanair flights on Ryanair.com. B Show stock gquate for BYAAY
weww. ryanair.com/ - 102k - Cached - Similar pages
Ryanair.com - Where We Fly
Ryanair.caom - The Low Fares Airline, cheap flights from Europe, UK and ..... ze of this site
ig subject to the Byanair.com Terms and Conditions. ...
waini. yanair. cormdsite/EMfdests php?flash=chk - 86k - Cached - Similar pages
N J
And what people are saying
N

Ryanair - Wikipedia, the free encyclopadia

Ryanair (|SEQ: RYA, LSE: RYA, NASDALD: RYAAY) is an lrish airline with headguarters in
Dublin and its biggest operational base at London Stansted Airport in ...
en.wikipedia. argéwiki’Ryanair - 201k - Cached - Similar pages

Ryanair Campaidn

Gives ohservations and experiences relating to Ryanair. Includes copies of correspondence,
press articles and advice on reporting problems.

wwn ryanaircampaign.orgd - 2k - Cached - Similar pages
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Web Fesults 1 - 100 of about 200,000 for walmart dh:ﬂmln:‘fﬂ.ﬂ saconds)
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Business. The Marketplace Repor: Wal-Mart Discrimination Lawsuit. Listzn to this story...
Day to Day, June 22, 2004 - NPR's Alex ...
wwwr npr.org/featuresfeature php?afld=1269246 - Simiar pages

walmartfacts.com
Get the real story about Wal-Mart.
G to walmartfacts. com

waw walmartfacls com
MPE : Wal-Mart's Gender Discrimination Lawsuit

Wal-Mart's Gender Discrimination Lawsuit. Listen to this story... The Motley Fool, June 25, Irmvast in Walmart.
2004 - The Motley Fool Radio Show kicks ... A small imsestinaent could pay big.
www npr.orp‘templates story/story php?storyld=1973129 - Similar pages Plan ahead, buy Walmart Sfock.

www_MonsterMarkatPlace. com
PointofLaw.com | PointOfLaw Forum: WalMart discrimination suit ...
FORUM « "Is Commaon Sense Dead?" | Bx: fougher sanctions » August 16, 2004 WalMart
digcrimination suif, cont'd Last Friday, as ...
v pointoflaw comiarchves/ 00426 php - 10k - Ceched - Similar pages

PointOfLaw Forum: Discussion on WalMart discrimination suit, cont” ...
<. ENETY: HHp-Swww pointoflaw. com/egi-hin/mi-th cgir233 Listed below are links fo weblogs
that reference "WalMart discrimination suit, contd’ from PomtCilLaw ...

www pointoflawy comicgi-bin’ mi-b cgi?_mode=viewSentry_id=42G - Zk -
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from Search Marketing Agency



Search Engines can
answer your guestions.

S Dbt
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Social Media (like FB) can’t

answer your questions, but

may recommend you from
your friends.

2
: L =
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)
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Search Engines are evolving. They are going to take “social
signals” into consideration as a hint to evaluate the quality of
content.

Social Signals: signals that are given during social
Interaction.

e.g. Facebook “Likes”, Google “+1”, Twitter
“Tetweet” “reply with @” “Social Graph”
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i ‘ . Google is trying to build their own social networking
i = sites “Google+” to establish a level of relevancy with
P - Its searches, enhancing overall search experience.

~

/

/

A

Its own search technology with FB’s social graph data,

Microsoft is cooperating with Facebook to integrate

competing against Google.
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How will Social Media & SEO Work Together ?

_ _ _ Promoting content to drive a tons of traffic
Distribution Channel from Search and Social media.

Attentions, interactive communications,
Engagement keeping in touch with its customers.
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Where is the Integration of Social Media & Search
Headed ?

Content Marketing

Planning for the creation, publish, delivery, and usable, enjoyable content will be
far more important.
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from Advertiser
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Digital Consumer Generated Media
Communications Social Platform

0‘_" "l‘f ’f,l"
‘

Newspaper

Web

Social Platform More Interactive

& Real-time Customer service

PR space

Consumers got the functions of information collection
& information dissemination
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Customers
audience

Search is
ﬂ Media?
e Re
{ °’_7 opportunity
Function?
o &

Search is
Contents?

Owned Media 1%EIE
promise

[=]
Z \ 70N

sympathy

Contents

these value should be provided in the Owned Media
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The purpose of the contents
basic information value-added information

Information Promotion
Contents Contents

Reception Relation
Contents Contents

Value as a function Value as a contents

Value as a medium
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Search is the
value-added
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Search Is the
best partner

Canen

L L

Basic information Site is not a museum , It is a librar




C'dteCh tokyo

‘ Search Is the
Brand Media

_ Function
Search is the Owned Media Contents
value-added (Web Site)

, B ,
ITmedia o YRHQD!
~~~~~~ Paid Media Google
asahigom ' @nifty
NArioO! nns Earned Media
TARAN (Social Media)
ffif&.com

O OKWave. mixi@®

Digital Communications is the Hub of the marketing

Search is the necessary foundation of Digital Communications
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Discussions
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Search as...
Media?
Functioin?
Contents?
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Brand Management
In uncontrollable age
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Future of Search
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Thank You!



