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What’s happnening in
Ad Technology World
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Technologies change the INDUSTRY
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Technologies change the MATCHING

Re-Marketing Activity-Based Targeting
v
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Technologies change the PROCESS
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Ex) Social Games

From production to consumption
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Technologies generate users’ ACTION

Data Quantity Quality Emotion
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“Social” Revolution

Marketing Should Change

Evolution of Technology



ad‘tech tokyo

Yo T Social Listening

Campaign Analysis

Brand Monitoring
Competitor Analysis

Engagement
Customer Insight

Risk Management
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SO ..uuueee. Social Listening

Campaign Analysis

Customer Insight

Risk Management
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Then .......... What’s more ?

-Marketing Cycle Faster
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Then .......... What’s more ?

-Marketing Cycle Faster
*Integration with various data



Sales Share

Not permitted to distribute

Integration with
Sales data, AD data, WEB
log Data, shipment

By Takayasu Lab. of Tokyo Institute of Tech / Dentsu Kanasai / Hottolink Inc.



ad‘tech tokyo
Then .......... What’s more ?

-Marketing Cycle Faster
*Integration with various data
* Prediction of XXXX
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Prediction of election
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Prediction of Population

2011/05/31[Tue]

By Eiji Aramaki, University of Tokyo



Prediction of stock market

Transition of invested assets (circle)
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But there is problems

No Know-How to use In Client-side
or No Eco System

No open Data and
No comprehensive Data
to be integrated
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Big Data
v'Quantitative

v'Qualitative

Michelin Travel

You love Paris because of 7
Let's fill i !
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“why do you drink?”

v Conventional Marketing Research
v'Projection

v'Social Listening

» Blog (2005)
» Twitter (2009~)
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“mood of the world”
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2011.3.11.

v"a huge event shaken Japan
v'can track “mood” just after the event
v'with little pretention
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to explore “the change of mood”
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“healing”
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SO-TNVAT L

Current Projects

-DSPRERETRT/00—%RTOF VDO REFK/AZR
Development and supply of ad technology products such as DSP

TRTO/AC—IROTATATEE
Publishing business not limited to ad technology
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Issues became capable

BIEI—T T4V TIZKBILEDTNE
Optimizing ads by various kind of targeting method

LEARL— 3> OMEIL/BENL
Optimization/ Automation of ad management operations

RN D SHRIGUR AR IR

Various income source of media publishers

LEEICEDRYNLETIZADS A
Advertisers entry to the Internet ad market
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Assignments

A TA7 . LEER. LEEDRIHNELLTIK

Changes of role sharing among publishers, ad agencies and advertisers

) )2—230ETTYRNTF—LDELD
Difference between solutions and platforms

T/ —0OEEBTREGERNmZE H L TLKSEMNFIRED
Possibility of earning large income in ad technology business
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Key points in discussion

Big data and technology contributed to
the improvements in efficiency of
advertising and PR

But has marketing become “the drive of
generating new values”, such as discovery
and creation?
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Key points in discussion

Does it make up business:
ascending from ad&PR to marketing?




