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Social Game x Brands The Opportunity for Brand Integration with Social Games
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GREE, Inc Senior Vice President, Media Business Taisei Yoshida
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DeNA Co., Ltd. Social Game Business Div. Maneger
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Hakuhodo Inc. Executive Manager Social Media Marketing Department Hiroshi Hori
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Power of the Social Game
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Sense of the Social Game
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Gamefication
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Soclal Gamefication
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Thank You !



